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	1. What’s this? “On Deck” is a weekly report, ideally sent on Mondays, for the use of Chris, Bob, David, Stacy in order to help communications. 

2. OPED1, “Grow Where You’re Planted” has now been picked up by two major outlets, that we know of: Auburn Evening Star and the Fort Wayne News-Sentinel. This is probably all the press we’ll see for now, and this constitutes a pretty good debut showing for the Hefty column. Onward ho.

3. OPED2, “Financially Suffer the Children” was approved by Linsco and the Hefty’s earlier this month and gets released today to the media. For OPED1 we didn’t clear the cover letter email, but it occurred to me today that this is necessary so I’ve sent the cover letter (actually, the email) to DH/SH for clearance with Linsco. Upon receipt of approval, I will distribute to CWM media list.

4. OPED3, “Legacy Planning” draft was completed today and sent to D/S for review. D indicated he’d get back the edits later this week.

5. Media Advocacy: I’ve met with nearly all Media Tier A outlets, having met last week with the Lisa Newhouse and Bob Caylor, respectively of the Fort Wane Journal Gazette and the News-Sentinel. Report: the JG will be a tougher nut to crack, simply because they run a different kind of advice column than the ones we’ve presently conceived. The N/S is more closely matched to what we’re doing now. We might consider crafting a special piece for the JG in the future; I plan to give some thought and study to this at a later time.

6. Press Releases: David and Stacy are relaxing at home with Isaiah. We’ll get started with next press releases when David is ready, probably using their newest hire for the story.

7. USP 2.0: The redrafted USP was presented to D/S last week, along with a template response for members of the Advisory Council. Per agreement from meeting of Mon 7/23/07 at CWM, D/S will advise when ready to take next steps.

8. Per D’s request, I will look into a formal “advertorial” arrangement with Business People magazine and Fort Wayne Living. To recap: David and Stacy have a lawyer friend who bragged about buying advertorial space in BP and FWL. Given its key high income demographic, it makes sense to explore advertising in these magazines, especially through the medium of editorial advertising.


