	On Deck

The (usually) Monday Report for Cornerstone Wealth Management

	Wednesday, August 22, 2007

	1. Media Tier A update:

I have not yet seen OPED 2, “Financially Suffer the Children” published. Last week I followed up Tier A with phone calls and this week I’ve sent follow up emails with the oped attached again. I hope to have more updates in Friday’s WIR report.

I’m scheduled to meet with Barry Rochford at Greater Fort Wayne Business Weekly this Friday at 2:00 p.m. Currently working on Bluffton News Banner and Huntington Herald Press as well.

2. USP 2.0 Reaction:

David returned the AC’s reaction to F&P today, 8/22/2007. CM, with help from BF, will prepare a written analysis & response to DH by EOB Friday 8/24/07.


3. F&P & CWM business meeting:

F&P and CWM need to schedule a business meeting (not to be confused with the OPED interview, scheduled for next Tuesday 8/28). Heretofore agenda:

a. USP 2.0 next steps

b. 2007 budgeting

c. Production schedule update for Sept, Oct, Nov, Dec and January.

Chris Mann will draft an agenda, leading up to the meeting.

4. PR3, “LPL Wealth Vision”

Submitted to DH/SH last week, awaiting reaction. I’ve placed another phone call to Brian Finnegan, Dir Marketing for LPL, in San Diego, inquiring if he has any LPL Wealth Vision logo branding he’d like me to include.


5. Business People magazine advertorial

BP has offered $2095 per page for an advertorial, this is too high. Last month you conveyed to me that your attorney friend got a package of 4 Business Profile spots for $1250 per, for a total price of $5,000 over the course of four editions—do I remember those numbers correctly? I think we can do even better because your attorney friend was counting on BP hiring the writing & editorial work, which is not the case here. 

(I’ve received “approval” from BP editor Amber Recker to serve as the writer for this project, instead of her assigning this to a free lancer.)

Action: BP is wrapping up their ad queue for the next issue and ideally would like to hear from us by ~Friday. I would like approval from DH/SH for a ~$7,000 budget to negotiate an advertorial presence in both BP and FWL for the rest of 2007 and into early/mid 2008.  

Elements of this deal:
· The publisher’s price quote allows for 15%, which F&P will allow in lieu of the normal 20% markup for media purchasing.
· This budget only applies to the purchase of space inside this magazine, not for production of the content for this space.

· F&P envisions reserving space for this schedule:

1. October 2007 edition of BP will be themed, “Women and Minorities”
2. November 2007 edition of BP will be themed, “Legal, Financial, Tax Services & Insurance.”

3. November 2007 edition of FWL will be the Winter/Holiday issue. I envision writing something about year-end taxes and charity donation stuff.

4. December 2007 edition of BP will be themed, “Family Owned Businesses.” 

5. January 2008 edition of BP will probably be themed, “Senior Life & Living.”
6. February 2008 edition of BP will probably be themed, “Healthcare.”
7. March 2008 edition of BP will probably be themed, “Residential Real Estate/Home Improvement.”



Keep in mind that parent company Michiana Publishing has a few other magazines that tend to serve the same market – the affluent. However, I suspect that the above is already a stretch over what you have anticipated doing in 2007, so I’m going to pause here and get your thoughts before investing too much time in further visioning for 2007.
Other Michiana Publishing pubs: 

· Fort Wayne Chamber Membership Directory

· This is Fort Wayne

· Business Information Guide

· Planning Your Wedding

· Women in Leadership

· Growth Residence Guide
6. Wealth top 100

Note to DH/SH: any progress on Wealth Magazine’s Top 100 placement? Is this set for October pub? 

7. BBQ Event 8/22/07

According to my calendar, you were going to have a BBQ event on 8/22 but I’m pretty sure I just put it there in order to have it pegged somewhere. Please consider whether we need to add this to agenda for upcoming meeting/any action points F&P needs to own for this.


8. PR5: Doug Lockwood attends LPL Conference
a. The press release is full of “blah” news and really needs some extra juice to make it worth the effort to give to a reporter. Some will print it, but I can’t imagine a reader actually bothering with it. Am I being too cynical? I’m willing to dig deeper for better stuff, but just want to give you a faithful reaction to whether this is truly newsy; so far, I don’t see it, unless the ensuing points would reveal something different….

b. I would like some graphics for this press release. I don’t suppose that Doug got a picture with Bush, Panetta, Gladwell, Card or anybody? 

c. “National Conference is the largest for independent investment professionals.” What other conferences compare to it, regardless of whether the pros are independent or not? I’m looking for a way to make this stat a bit more sexy and/or accessible to the reader. Don’t necessarily need numbers, just names of the big conferences for reference.

d. The press releases says that the purpose was to learn and network, which is good because it tells me what this was for, but I want to get something better than that. 

e. What did the speakers talk about? Anything important, or just general political drivel? Can I get recordings? (I guess I should ask Kevin Keefe or Brian Finnegan?)

f. I’m aiming for a draft due date for Friday 8/31 and a release date of Monday 9/3, though the timing of the PR3 might affect the release. The conference has a shorter shelf life than DH’s service on the LPL Wealth Vision panel, and thus I would tend to advocate for sending out this one sooner than the DH one. Debatable.
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